
2024 Louisville Show
Marketing Review



Louisville Overview: Jan. 17 - 19, 2024
What We Did: 

● Updated Louisville Show Website
● Implemented and Updated Whova Event App
● Provided Paid Advertising (Facebook, Linkedin and Google Ads)
●  Social Media Posts (Facebook, Instagram and Twitter) 

○ Promoted on MHVillage Social Media Channels (Linkedin and Facebook)
● Featured in MHInsider Magazine
● Featured on MHInsider Blog & MHInsider Newsletter
● Displayed Louisville Show Banner Ads on MHInsider Blog and MHV Dashboard
● Managed and created the show banners, show program and signage
● Organized event space, sponsors and manufacturers
● Survey and Attendee Reviews



NEW! 
Whova Event App
Managed Whova App including registration, sponsors 
and show information.



Website Traffic: TheLouisvilleShow.com

Sept. 3, 2023 - Jan. 29 2024

● 22,504 Sessions 
● 52,533 Page Views
● 14,186 Users/Visitors

Compared to 2023 

● +17% in Sessions 
● +19% in Page Views
● +14% in Users/Visitors



Traffic Channels: How They Found the Website

● Direct - 37%
● Paid Ads - 28%
● Organic - 23%

● Email - 6%
● Referral - 5%
● Other - 1%



Paid Search = Web Ads
28% of people came to the Louisville Show website through:

● Google Text Ads 

● Google Remarketing

● Facebook Ads

● LinkedIn Ads

Resulting 3,962 Visitors!

+14% increase in visitors year over year



Facebook Ads
● Increased Clicks by +12% year over year
● Audiences Targeted - 

○ Louisville Attendees List
○ MHVillage Professionals
○ Louisville Website Visitors
○ MHInsider Website Visitors



Google Ads and Linkedin Ads
● Increased Google Ad Clicks by +3% year over year
● Increased Linkedin Ad Clicks by +70% year over year
● Audiences Targeted - 

○ Louisville Attendees List
○ MHVillage Professionals
○ Louisville Website Visitors
○ MHInsider Website Visitors



MHInsider
● Promoted Louisville Show in the 

November/December 2023 Issue of the MHInsider 
Magazine

● Featured on the MHInsider Blog through digital 
ads and articles on the Louisville Show

○ Blog Article: “Louisville Manufactured 
Housing Show Opens Attendee 
Registration

○ Blog Article: “2024 Louisville Show 
Announces Seminar Schedule”



MHVillage Banner Ads
Targeting MHVillage Professionals 
through the MHInsider digital banner 
ads and MHVillage Professional 
Dashboard Ads



Social Media

Managed the Louisville Show 
2024 Social media channels.

○ Facebook
○ Twitter
○ Instagram

Posts Followers Engagement Impressions Organic/Viral Impressions
Facebook YoY +173.68% +25.89% +14.62% +14.78% +246.22%
Instagram YoY +173.68% +15.57% +169.70% +118.92% N/A
Twitter YoY +145.00% N/A N/A N/A N/A

Increased social media numbers compared to 2023



MHInsider Social Channels

Featured Louisville Show 2024 MHVillage and MHInsider 
Social Channels

● 13 Total posts across 
○ MHVillage Linkedin
○ MHInsider Facebook
○ MHInsider Instagram
○ MHInsider Twitter

● Increased reach by +49% year over year 



Industry Awareness on Facebook
Indiana Builders Association shared our video post to their channel.

https://docs.google.com/file/d/1tVbTGJNjl4uBVRMyhN2yZ-FBBVFeaf_D/preview


Email Marketing
26 Emails were sent promoting the 2024 Louisville Show including 
being featured in the MHInsider bi-weekly newsletter. 

Targeted Audiences: 

● Louisville Attendees Lists
● MHVillage Professionals



Event Management
● Event Signage
● Event Program
● Registration Management
● Support Desk
● Coat Check



Registration Timeline
We reached our attendee goal of 3500 with 
a total of 3622. 

● Pre-Register: 3327
● On-Site: 295 

+19.38% increase from 2023



Survey Results



Survey Results



Attendee Reviews & Quotes


